Yo¥e yuadgl PNy bl a3l - Al Alaal) - ALaaiy) aglad) g ¢ 9ill) g 3 jland) dda

Loy cdlaal) aranal sl Ao Al Gy peill Aa) i) sad) 50
The impact of the strategic dimensions of ambush marketing
advertising design systems
dgada (g gl 3.
saa =0 gia daals - Al ¢ 98l A0S - o) iy avanall) i
Prof. Dr. Salwa Mahmoud
Professor of Design, Advertising Department - Faculty of Applied Arts - Helwan
University - Egypt
dr.salwa67@hotmail.com
Lia gl Sl Al e /4]
saa =0l gia daals - Adadatl) ¢ 98l S - o) andy Jo Wil avenatl) i
Prof. Dr. Samar Hani EI-Saeed Abou Donia
Professor of Interactive Design, Advertising Department - Faculty of Applied Arts -
Helwan University - Egypt
samar_abodonia@a-arts.helwan.edu.eq
m\mww\;}w\hlee
saa Aguisl) a) A Y daals A )ay) ¢ gl g avemail) AdS — doliia G te
assist. Lect. Menatallah Yahya Mohamed Mohamed Ahmed
Assistant Lecturer - Faculty of Design and Creative Arts - Ahram Canadian University -

Egypt
menna.allah.acu2020@agmail.com

rgadlal

Gl ) 8 2530 48 ol 48 S dinew e Lee Gasmll (3 Byl Lkl e el gl iay
3y yiall Ay guacl) i) A darl Lpal ALl 5 50l) 3 65 e sy @l 5 el A Awladinly 25U 5 sl IS il
Slginall N geasll TS5 3 sn SIS el (3 gual) Callial 5 5ok alasiuly <l a0 oda i ¢l yaiuly
Jae (& daadlall 5 Aoy ol il puill Ao jeda A 5 Adbiaal) 45ldy pads aSll (B susl) o sehe Cand) (i 2l
ol LS ¢ Jlall ) b Alad Jil eal (sl (Do YU andll Audliadly Saahy luaa L)y GA 5315 (DY)
4 )lie L giaiall dilall (e gl ) e 5 ¢ el Bad 8 Al il gl elli Laaline (a0 4 LSS5 ST iladaiall
& 6 sinall i g Adle Y il oy il Dle ) alall Al 5 Lelaial 81 ) gasal (Slgiall Sl
Jia e Danll olti) da e 1 il 4 5 gy Lol ST Jilas 38 lalaial) e Lol 3 sl 130 (a1 e i€
el (3 gl LS

Ll s cioalin S50 a5l 380 e 5l 3 pilie CulS ol s el (3 guill Adlisal) £ 531 ) kil o3 Gl
iad o aelin (Mg il G gudill i Jaan g colaladiind 5 el gy gedll A cilagl i) e ¢ gl
LSl algDU (pma Caaa lllad Aald) oL dumy o 5l AladsY) (e Ao same G jlan JA (4o Agllall Ao 1) A4S

Gl s sLadll (3 - oo — ol ) e Can (e B3N 5 S S e Jgeanll 5 ey sl e 3

Doi: 10.21608/mjaf.2023.186770.2951 353


mailto:dr.salwa67@hotmail.com
mailto:samar_abodonia@a-arts.helwan.edu.eg
mailto:menna.allah.acu2020@gmail.com

Yove yuadgl O N bl aamd) - i) Alal) - LSlady) o glall g (gl g 3 jlaadl Al
e Ll A8S3 Jaad ()50 5 yeS ClSa (38a o5 (e g Canall 1] Gyl Ble ) aal agily o Deall ida je gl
Aanadli Ay g As Jlan 4y DAY Gandl o Way Jiga e s BMAT e ansill 13 O Gl (0 a5 ¢ Aladl)

Aabaiall Gl i) slady Y Lalls 4e 5 i

-dalidall clalsl)
).-11..\.4 _).ud\ u%«\g\ c‘)ﬁa\_}d\ O:\ASM c‘_;_'\;uﬂ\ L"é..g}mﬂ\ ‘O:\ASM

Abstract

Ambush Marketing is a new methodology in the marketing which has cemented its reputation
as an emerging the marketing method. In the beginning, small companies started to use it in
the West, due to their lack of financial funding that help to cover the increase in marketing
expenses, so these companies used the most daring and cunning quantitative marketing methods
and methods to reach consumers.

The research reviewed the concept of ambush marketing and its various definitions, which
appeared as a result of the rapid and successive changes in the field of advertising, which created
a new reality characterized by intense competition. The return achieved from it compared to
what was spent on it.

The research reviewed the concept of ambush marketing and its diffrent definitions,which
appeared as a result of the rapid and successive changes in the field of advertising, which created
a new reality characterized by intense competition. The return achieved from it compared to
what was spent on it

Also, the consumers have less interested in traditional advertising and respond to activity due
to advertising chaos and similar content in many cases,

so it has become imperative for organizations to adopt more creative, reliable and effective
means to attract customers' attention, such as quantitative marketing techniques

The various types of ambush marketing were also discussed, whether direct, indirect, or even
surprising. Some may see this approach as immoral and unprofessional, And shed light on the
different strategies of ambush marketing and the uses and advantages of ambush marketing,
which helps to avoid the high cost of sponsorship through the practice of a range of promotional
activities during the holding of the events of a specific event to delude their participation in
sponsoring the event and then obtain large gains to benefit from a specific event (sports -
political). - Technician) to gesture and create an unreal impression for customers that they are
one of the official sponsors of this event and then achieve great gains without incurring the cost
of actual sponsorship.” Some may see this approach as immoral and unprofessional, while
others see it as a legitimate competitive marketing practice as long as it does not exceed the
laws. the organization.
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