YovE b (1) ald sse- aol ) Alaall - avasail) g & il Adaa
405 o) jaY) daala de oyl ¢ 5idl) 9 avanail) 408 g¥) palipall
(Aaraall delivall Lldiua 435 ) O)) gie
dal ) il o Aol & jaiall Mol b 4 pad) @ figal) Cisda gl
Slaiay)
Employing visual effects in interactive animated advertising on social
media
A (e 2aaf /3 .a.i
O st Analy Afl) ¢ g8 A0S YD oy (B ) 35 Lona i
Assist.Pro.Dr. Ahmed Hassan Morsy
Assistant Professor (Retired) in the Department of Advertising, Faculty of Applied Arts,
Helwan University
Morsy.Ahmed1951@gmail.com
Jijadl e Gible Ud /s o
O obs Aralas Al () 9il) A0S (MY anally G ya

Dr. Lina Atif Abdel Aziz

Lecturer in the Department of Advertising, Faculty of Applied Arts, Helwan University
LINA HASSAN@a-arts.helwan.edu.eg
o) 2ana 3 gana £ puaf /o
158 7 Ay i) & 538 A0S (Y padhy B3
Demonstrator .Esraa Mahmoud Mohammed Ayoub
Demonstrator in the department of advertising - Faculty of applied arts - October 6
university
esraa.ma7moud.7@gmail.com

uidlall
Allady adlagind 5 asl s sgan () Jsma sl i Cam @il 4dle Y Bilu gl aal e elaial) daal gill il 5 e
54255 seanlloliiil Cidal 4y jead) <l Ji5all (e Msdina il shaill 5l aal Jelaill o jaidl (Dle ) ey
B ey ceelaa¥) dual gill Jils s o Aol clide Y 8 Ay jall < el Ciuls 65 Al o3a Jsliss alelss
claidl o Lgalatinl il GliSinly o Dley) ¢ sind) o seanll Jelin 50 & el o2 aladiul Jlad
$elain¥) dual sill il 5 ue & jaidl (Sle) 44 padl Ol el Cauda 58 (Say s2e g (M Qo LS ddliadl)
Gl Gl o elaia¥) dual il Jilus pe Jeldll & jaidl (Mol (8 4 pad) G gl carh i 3lag das
o el Pl 8 ddk gall 4y padl @ el Lo o guall ol ) Canall Cangy LS € aliall alaial s ) 5oLl
Lgudi ) slae A JMA (e elldg Apdle ) Al olad ) (o Jelii GBing Lae elaia¥) doal sill il
Fus o el @ jaid) (Dleyl Jobiny s 1 S sl Wl o elall & paial (Sley) dale sy 25V
e el @ pand) Sley) A (e leika 555 4y peall @ jigal) el Jlay sed il Wl ¢ elaa¥) Jual 53l
A4S jaiall dde i) cludle W) a4 janll C yisall aladinl o Al )all o2 il aal e PS5 celaia¥] Jual il Jilas 5
ST pglaat i) e YL A lae ST JSE (Nle ) ge Jeliill o oa diag s ) seenll bl Cda e
Gzl of )l s LS oMe ) saline an giall o8 5 (Ble) o 3l Jie ol ja) JASY 1aawil

Doi: 10.21608/js0s.2024.306979.1549 17


mailto:Morsy.Ahmed1951@gmail.com
mailto:LINA_HASSAN@a-arts.helwan.edu.eg
mailto:esraa.ma7moud.7@gmail.com

YovE b (1) ald sse- aol ) Alaall - anasail) g & il Aaa
4aisl) o) YY) dsala L )ay) O 9l g pacall) A0 (Y1 gl

(Aaraall delivall Lldiua 435 ) O)) gie

& OSEY) On gl il elain¥) Jual il Bl s e el o paidl (el 84 jadll < el s g3

Y o Cangll 3 32l Lae cCingiual) ) seanll gl Granl) agill s asanail

dalidal) cilalsl)

elaia¥) daal il Jila s ¢ el ey @l jaid) (Sle ) dy jad) < jisall
Abstract
Social media has become one of the most important modern advertising tools, providing access
to a broad audience and allowing effective targeting. Interactive animated advertising is one of
the prominent digital advancements, utilizing visual effects to capture audience attention and
increase engagement. This study examines the use of visual effects in interactive ads on social
media, analyzing how these techniques enhance audience interaction with the content and
exploring their impact across different platforms. It investigates how effectively visual effects
can be used in animated ads on social media and whether their use creates an environment
conducive to capturing and sustaining the audience’s mterest.
The research aims to shed light on how visual effects in interactive advertising on social media
achieve a positive psychological response to the advertising message. This is approached
through three main aspects: the first outlines the nature of interactive animated advertising; the
second addresses interactive animated advertising on social media; and the third analyzes
visual effects techniques and their application in these ads.
Key findings indicate that the use of visual effects in interactive animated ads significantly
increases audience attention and engagement compared to traditional ads. It makes the audience
more likely to take actions such as clicking on the ad or purchasing the product after viewing
it. The results also suggest that successful use of visual effects in interactive animated
advertising on social media requires a combination of innovative design and a deep
understanding of the target audience's behavior, which helps achieve advertising objectives.
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Visual Effects (VFX, (Motion Ads, Interactive Ads, Social Media.
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