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Abstract:
Artificial intelligence has become a very important part in many aspects of life, starting with
the mobile phone and ending with smart cameras and autonomous cars, as it is a complex
evolutionary field that looks at defining human intelligence, determining its dimensions, and
then simulating this human intelligence, and therefore this new science aims to understand the
complex mental processes that the human mind performs during the practice of thinking and
then translate these mental processes into equivalent calculations that increase the computer's
ability to solve complex problems. Therefore, artificial intelligence technology has imposed a
new concept on the field of advertising in general and on social media advertising in particular.
Where it has become a modern trend in design that can be worked on and developed to reach
the best possible results, and various advertising means have sought to apply this technology in
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order to enhance its important role in competing with each other, which leads towards pushing
a large percentage of recipients to rely on it to follow ads, obtain information, entertainment
and shopping, and artificial intelligence has great power on new media and social media.
Study Problem: The research problem stems from looking at how to determine the role Al can
play in advertising by employing its significant capabilities in conducting fast social analytics
and accurate automated searches to drive innovative solutions, better planning, and faster
knowledge sharing.
Study Objective: This research aims to shed light on the role of artificial intelligence in raising
creative capacity in the field of advertising.
Study Approach: The research follows the descriptive and experimental approach.
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Prompt:
Product shot for coca cola in space, astronauts out of focus drinking from a straw on a space
ship
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Prompt:
The astronaut in his space suit is holding a bottle of Coca - Cola with the background of outer

space, and in the distance behind him is a blue Earth
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Prompt:
Product shot of a coca cola floating on the international space station, astronauts out of focus
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Prompt
Studio shooting, product photograpghy, a coca cola with a package of a vintage female

astronaut drink coca colar, dim lighting, product highlight, 16k, photorealistic, unreal engine

Prompt:
| want to see an average looking person in space with helmet, which will has coca - cola can

in his hands
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Prompt:
| want to see an average looking person in space without helmet, which will has coca - cola
can in his hands

()

&

L I

Prompt:
Cola through the ages, coca cola lorry and a cool modern Create an image that defines Coca
cat photo with a crown holding a can of Coke in space
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Prompt:
Coca cola being used to power rocket into space

VSIS S B gie ananal gé Stk 1S3 aladdiu) -¥
LS DA e seall 25 Midjourney s1af alasinly ziid) 5 se apanail eliba¥) o131 4 jady Caall L6 a8
(Prompt) u= saill

Prompt:

An image of a can of Coca-Cola soda with an illustration of the city of Paris, line art, graphic
design, minimal illustration, red paper background. 3d
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Prompt:
Coca - Cola packaging design, capsule shape, in the style of Yumie, Penta
wards design award, cute, stylish, product photos, colorful, studio lighting, high detail,

3D oc rendering, ultra - high definition

Prompt:
Coca - Cola packaging design, capsule shape, in the style of Yumie, Penta
wards design award, cute, stylish, product photos, colorful, studio lighting, high detail,

3D oc rendering, ultra - high definition
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Prompt:

Selection of coca cola and coconut, package design
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