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Abstract: 

Calligraphy is the world's oldest abstract art. It means to make it easy to master the art of 

beautiful writing! This art is covering now areas ranging from a handwriting and letters in their 

functional aspect and takes the form of artwork in their aesthetic aspect. The designer treats a 

single letter as a flexible moldable element having a beautiful look, form and function. 

Calligraphy is considered an important element in brand's design, where the later of a single 

letter or more than a letter or a word is in need to calligraphy in its design and is described as a 

mixture between verbal and visual communication at once, and this, in turn, helps in performing 

its communicative function better and faster. Besides the linear mark has the ability to define 

the name of the organization in a clear font, we notice that the calligraphy's font design itself 

reflects connotations, meanings and messages could be utilized in design of the brands. 

Calligraphy enabled students in in the Faculty's Advertising Department to produce different 

designs of the brands by using an infinite variety of typographical words and letters filled with 

energy, creativity and cutting-edge vision conveys the spirit of the age in drafting and 

composition. 

Keywords: 

Typography  ،Calligraphy  ،trademark 

 

 

mailto:hebaawad13@yahoo.com

