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Abstract: 

It is hard to imagine living in a color-free world, where color is weaved at every moment of life, 

and used to determine everything from our appearance to our mood. Humans perceive color 

before shape, words, or movement; the trait of color is to give contrast, contradiction, 

homogeneity, and harmony in the combination of the overall visual unit of design. This is 

reflected in trademark design, where choosing its colors correctly helps communicate better and 

more effectively with the target audience. When choosing the trademark colors, you also choose 

the feelings and associations that it seeks to evoke with the audience, and the color becomes a 

shortcut for conveying visual details for that trademark. The subjective experience of the target 

audience is one of the important factors that influence their perception for color connotations in 

trademark. It also plays an important role in the process of visual perception, as it helps interpret 

new things and give them meaning. The subjective experience also affects the interpretation of 

the symbols used in the trademark; as it gives the target audience the meanings of things he 

perceives and helps him understand the trademark. This subjective experience is built by many 

factors such as family, cultural and social environment. 

The research attempts to clarify the importance of the designer's study of  the  subjective 

experience of target audience in order to choose the color of the trademark that is appropriate 

to them and that does not conflict with their culture or experience. 
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Introduction: 

Color plays an influential and important role in human life, as it affects perception and changes 

the meanings of the symbols around us, such as images, logos, and trademarks. It also affects 

mood, so color is considered very important for designers, as it is considered a dangerous 

weapon when designing a brand. The most important factors that cause a brand’s success or 

failure. Since color is directly linked to the target audience’s subjective experience, which is 

built within the individual from childhood through many factors such as the social and cultural 

environment, education, and beliefs. Therefore, the importance of studying subjective 
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experience to determine its impact on the individual’s perception of the color symbols in the 

brand has emerged in order to ensure its success. 

 

Research problem: 

The research problem lies in trying to answer the following question: 

How can we benefit from studying the target audience’s personal experience in choosing the 

appropriate colors when designing the brand? 

 

Search goal: 

Highlighting the role of the designer in finding a solution to the problem of brand perception 

through color, drawing on the personal experience of the target audience. 

research importance: 

The importance of the research is to study the subjective experience of the target audience and 

its impact on brand perception through color. 

 

Search hypothesis: 

The research assumes that the designer's study of the subjective experience of the target 

audience for whom the brand is intended helps him choose an appropriate color for the brand, 

which helps to form a mental image of the brand that has a greater impact on the audience. 

Research Methodology: 

The research follows the descriptive analytical approach by analyzing models of brands and 

then confirming the role of the target audience's subjective experience in designing the brand. 

 

Research axes: 

The first axis: Color, which includes the definition of color, its characteristics and 

classifications. 

The second axis: The brand, which includes the definition of the brand, its importance and its 

various types. 

The third axis: The target audience’s self-experience, which includes the definition of self-

experience and the factors influencing its construction. 

Fourth axis: Perception of color in the brand through the target audience’s subjective 

experience. 

 

Results: 

The target audience's subjective experience plays an important role in brand perception. 

Color is the main element of the target audience’s perception of the brand. 

The success of the brand depends on the use of colors appropriate to the category for which the 

brand is directed. 

The culture of the target audience is an important element that affects their perception of color 

in the brand. 
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Recommendations: 

1- It is necessary to pay attention to studying and analyzing the target audience’s personal 

experience before starting to design the brand. 

2- Putting the culture of the target audience as the main focus when designing the brand. 

 

References: 

Ahmed Abo Taleb Baioumy, Atyat AlGabry, Lina Atef: “AlEdrak AlBasary wa ta’theraho ala 

motalaqi AlMa’ared AlDawliah – Magalet Oloum altasmeem wa alfonon altatbiqiah – mogalad 

1 – adad 1 – 2020. 

Eman Salah Hamed: “Ta’theer allon wa altasmeem ala solok altefl wa tanmeat maharatoh men 

khelal altatbeeq ala aqmeshat alta’theeth alkhassah beghoraf naom alatfal” – Magalat alemarah 

wa alfenon wa aloloum alensaniah – Adad khas 2 – almo’tamar aldawly alsabee “altorath wa 

alseahah wa alfenon bain alwaqee wa alma’moul” – 2021. 

Rasha Mohamed Ali, Ibrahim Badawy: “Saycolojiat allaon wa atharoh ala altazawq algamaly 

lelwagehat alme’mariah tatbiqan ala wagehat manazel ezbat almatar be’embaba” - Magalat 

alemarah wa alfenon wa aloloum alensaniah – Mogalad 3 – Adad 10 – 2018. 

Saad Mohamed Gergies: “Saycologyat Aledrak wa ta’theraha ala tasmeem alfada’at 

aldakhelyah” – magalat al-Teqany – Mogalad 21 – adad 5 – Aleraq – 2008. 

Salah Zain alDeen: “Alalamah altegareah watanian wa dawlian” altabaa alawla – Dar althaqafah 

lelnasher wa altawzee – alordon – 2006. 

Abdel-Fatah Mahmoud: “Alawamel almo’atherah ala alselook alshera’y letalabat algame’aat 

AlOrdoniah fe eqtnaa’ alhawatef alkhalawyah” resalat magesteer – kolyat edaret almaal wa 

alamal – gameat Aal alBait – AlOrdon – 2007. 

Abeer Hassan Abdo: “AlWa’ay aledraky lelMotalaqy wa Semyutiqa AlElan” – Magalat Olum 

wa Fonon – mogalad 17 – adad 3 – Gameat Helwan – 2005.   

Mohamed Zoheer Gangoon: “AlWa’ay alzaty lda AlTalabah almotamaizeen wa aqranahom 

aladeen fe AlMarhalah AlEdadiah” – Magalat Kolyat AlTarbiah AlAsasyah lelolom 

altarbawiah wa alensaniah – Gameat Babel – adad 35 – 2017. 

Mona Ebrahim: “Dor alkhatt alaraby fe ebtekar alamaat tegareah letasweeq alazya’a 

almo’aserah almatbo’ah men khelal almawrooth althaqafy alaraby” - Magalat alemarah wa 

alfenon wa aloloum alensaniah – Mogalad 2 – Adad 5 – 2017. 

Nasser Ahmed Hamed: “Aldor alraqamy fe ekhrag alalamat altegareah tholathyat alab’ad 

lesharaat alqanawat alfada’yah” - Magalat alemarah wa alfenon wa aloloum alensaniah – 

Mogalad 2 – Adad 6 – 2017. 

Wael Abdel-Hameed Anwar:” Ta’theer AlShakl wa AlLown fe aledrak albasari lelTefl” 

Mo’tamar AlTanmyah almostadamah lelTefl alaraby kamortakazat leltagheer fe AlAlfya 

AlThaletha AlWaqea wa AlTahadyat – Kolyat Read AlAtfal – Gameat AlMansoura – 23 April 

2017.  

1- Aaris Sherin: “Design Elemants, Color Fundamentals” – Rockport Publishers – 2012. 

2- https://study.com/academy/lesson/color-meanings-in-different-cultures.html  - [Accessed: 

16/3/2022]. 

 


