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Abstract 

The future of packaging design revolves around providing products that have sensual distinctive 

packaging, and create a sense of brand, and identify recent trends in Packaging design. Besides 

the functions of packaging such as product protection and safety, being environmentally 

friendly, and bringing convenience to the consumer. Packaging design and “pack opening” are 

of great importance to confirm the product in the competitive market. The research presents a 

summary on how to achieve integration between technology means through the use of more 

than one effective technology to achieve the communication objectives of the packaging, where 

the visual aspects of packaging design are key components for the success or failure of many 

products on supermarket shelves. Despite the importance of the meaning and influence of the 

color of the packaging and its external shape, the tactile, auditory, and olfactory features of the 

packaging design have now attracted the attention of many researchers with the advent of the 

modern technology used. The impact of the use of modern technological means on the design 

of sensory packaging and its evaluations and perceptions of products and brands towards 

consumers was also clarified. Focusing on the contributions of the different senses to the overall 

consumer experience of a sensory product, with declining production and development costs 

coupled with a growing awareness of the importance of sensory packaging technology, interest 

in sensory features of product packaging is likely to increase in the coming years. 

Finally, it is clear that modern technology is a means of replacing traditional packaging models 

with others with techniques that are more appropriate to the nature of the product and more 

attractive to consumers. As packaging is the first interaction consumers have with a product, it 

is tangible, tells a story, sets the tone, and provides a tangible experience for consumers as it 

affirms the brand and its unique identity. And by incorporating this technology into the design 

process of sensory packaging, it raises the interest of consumers and motivates them to buy, 

thus increasing the competitive advantage of products. 
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Research problem 

The research problem is determined in answering the following question: 

- How to enhance the competitive advantage of products by employing modern technology 

means in packaging design? 

- To what extent can the integration of technology means be achieved through the use of more 

than one effective technology to get the communication goals of the sensory packaging? 

 

The importance of the research problem 

- The importance of using technology and making use of it in the process of building direct 

interaction with the consumer through the Packaging design. 

 

Research Aims 

- Describe and analyze different, innovative and interactive means of integrating the consumer 

into the brand's marketing process to enrich the competitive advantage. 

- Highlighting the Sensor Packaging after its success and achieving high effectiveness for the 

consumer. 

 

Research hypotheses 

Research assumes that 

- Incorporating the consumer into this communicative process of packaging design affects 

positively the success of the brand and gaining consumer loyalty to the product over other 

competing products. 

- Achieving integration between technology and packaging design by directing each technology 

to the right consumer which increases the effectiveness of the packaging's impact in achieving 

competitive advantage. 

 

Research Delimitation 

- Time limits: from 2015 AD to 2021 AD. 

- Spatial boundaries: global Packaging designs models in the analytical approach. 

 

Research Methodology 

- Descriptive approach: to study the phenomenon in question. 

- Analytical approach: to analyze a set of global and local models. 

 

Introduction 

Packaging is a key point of contact between the consumer and the company through its ability 

to attract attention and emphasize the brand image; Hence consumption wrappers create product 

engagement and influence consumption. The fields of sensory encapsulation have evolved in 

an effort to better understand how it influences consumers' perceptions, emotions, memories, 

preferences, choices, and consumption by sensory and unconscious processes, with the aim of 

engaging them more effectively. The goal of creating and enriching consumers' experience is 

now more achievable through the effectiveness of sensory tactics. 
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The impact of sensory effects on packaging design as a successful influence on the consumer 

 

 

Purchase Packaging 

 

Research Results 

- The design of interactive sensory packaging for a product needs to understand and analyze the 

needs of different users in the early design stage, and use this as an entry point to improve 

packaging design. 

- Sensory communication should be designed for product packaging in a clear and rational way, 

so that people can easily understand how to use the product when using it, and product 

packaging does not need to pay much attention to formalities, it should be designed in a simple 

way. 

-Determine what consumers need, want, and value in their packaging by identifying their needs, 

values, and buying motives. 

 

Recommendations 

- Keeping abreast of all new means and technological developments, and trying to exploit them 

to develop the design of product packaging. 

-Enhancing interest in the dimensions of sensory packaging and stimulating consumers' senses 

towards the presented packages, and seeking to diagnose and excite their concerns and sensory 

perceptions. 
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