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Search problem: 

The problem with the research is that there is a lack of movement of the logo, which is the 

answer to the following two questions:  

 How to take advantage of the feature of moving the logo that fits with the design content 

and achieve its aesthetic value?  

 To what extent does innovative thought affect the movement of the logo and its ability to 

change the recipient's vision in achieving its aesthetic value? 

 

Search goals: 

This research seeks to shed light on the use of the influence of innovative thought as a primary 

goal in moving the logo to achieve aesthetic value. 

 

The importance of research:  

Research is an attempt to take advantage of innovative thought to move the logo as a supporter 

of aesthetic value as a key focus of this research. 

 

Research assumption:  

Research assumes that the innovative thought of moving the logo increases its aesthetic value 

and the ability of the recipient to receive a new idea essential to the success of the design. 

 

Research approach:  

This research is based on the descriptive approach to identifying several models of animated 

logos applied to some web pages or television screens and drawing conclusions based on the 

theoretical study to achieve the objectives of the research. 

 

Research Limits: 

 Objective Limits: The effect of innovative thought on moving the logo to achieve aesthetic 

value. (The emblem of the Royal Mummies Parade-The Emblem of The Day Channel - CBC 

Channel). 

 

 Spatial boundaries: limited to the display of some of the different moving slogans of 

television channels in Egypt, for example ( Annahar Channel, CBC channel) and one of the 

slogans of external places for example (parade of Royal Mummies). 
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Research axes: 

 First: the theoretical framework includes:  

 Innovative thought in moving the logo: 

 The concept of stirring and its most prominent characteristics. 

 Types of animation in flat logo 2D and 3D stereoscopic. 

 Aesthetic value when moving the logo: 

 Formal, functional, and visual value. 

The practical framework:  

It is the description and analysis of some models of slogans that clarify the extent of 

shortcomings and achieve aesthetic values in them. 

 

Analytical description:  

Include a presentation of some models of moving logos and whether they have achieved their 

aesthetic value or have they encountered shortcomings in this. 

 

Summary of the research:  

Movement is mentally an essential part of art and is one of the main sources of expression, so 

if the movement is considered part of the nature of life, the movement is its essence, time, the 

core of the movement, and the measure of life. The animation of works of art, which is a 

functional goal, is intended to move the eye on them and control every work of art to produce 

a relationship between the movement and other elements of art. The movement has laws that 

push us to show its features, the movement in design is subjected to a fixed law, i.e. a law related 

to the laws of life so the designer has to fight for the movement in design. We have to be aware 

of certain unstable situations and we realize that change can be near. The eye always moves in 

the visual field through paragraphs where it stands short or long depending on the attention it 

attracts, and the eye can follow a system and its own rate and can decide exactly whether the 

line tends to move up or down. 

Innovative thought is achieved in moving the logo through creative thought or acquiring 

because it is a mental process controlled by the mind in a single crucible through experience 

and making sketches and eventually reaching the new movement to attract the attention of the 

recipient during his vision and achieve the aesthetic value of the logo. All innovations and 

inventions in the history of mankind came through continuous and careful thinking to reach 

innovative thought and achieve its aesthetic value. The movement in design may include two 

ideas: change and time, this change in the visual or mental field may occur in the process of 

perception of moving logos that serve companies better, so the development of these logos may 

occur in different forms and patterns, thus achieving aesthetic value. 

 

Introduction: 

 Logos are fairly responsible for the identity of the company's brand and the administrator then 

gives his opinion on the products or services provided by the company. But animated logos that 

serve companies better can develop these logos in different forms and patterns, giving marketers 

the flexibility to create a range of impressions on potential customers. 
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The movement in design may include two ideas: change and time, when we talk about change, 

this change may occur in the visual or mental field of the cognitive process or both to create a 

movement that achieves aesthetic value. But time enters in all cases, especially when the 

movement of the logo through which we can differentiate between both objective and mental 

aspects in the design, so the movement in the logo is one of the things that helps to realize 

quickly and which must have a special character to contribute to the design unit and this is 

because it is not easy to get movement in the logo. However, the innovation of movement in 

the logo may lead to its easy realization through certain rules and regulations to perform the 

movement of each part of the logo, whether the movement in the form, word, color or all the 

different parts of the same field. 

 

First: Theoretical framework: 

1- Animation: These methods are used in an interactive way that achieves the objectives 

involved and delivers the message and the meanings of the content. Both symbols and texts are 

the components of the logo as examples of multimedia in which computers are used to create a 

moving interactive logo that attracts the attention of the recipient. 

 

2- Stirring properties: 

Stirring has a specific goal, it is characterized by a special performance method.  

The movement varies either by moving all parts of the shape of different parts to achieve a 

particular goal. 

 

3- Types of stirring in flat logo 2D and 3D stereoscopic: 

-Move the two-dimensional logo: 

- Move the 2D logo using Graphic programs. 

- Move the 2D logo in a design-cutting way. 

- Moving the two-dimensional logo into the 3D vacuum. 

- Moving the 3D logo. 

4- The difference between a fixed logo and a moving logo. 

5- Pros and cons of moving the logo. 

6- Forms of movements used to move the logo: 

- Horizontal and vertical movement. 

- Movement of entry. 

- Translate the whole document. 

7- Innovative thinking in moving the logo. 

8- Steps to move the logo: 

- Conceptual art 

- Modelling 

- Colour 

- Animate 

- Lighting 

- Camera 
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9- Remove aesthetic value when moving the logo. 

10- Technicians attract the recipient of the moving logo to achieve aesthetic value. 

11- Procedures when moving the logo. 

- Understanding the nature of the institution to move its logo attention to the choice of a 

movement interested in attracting the recipient. 

- Determine the foundations and criteria to consider when moving the logo. 

- Use specialized programs to move and measure the extent to which the recipient sees and 

is attracted to it. 

- Build new solutions for the ability to move the logo at any time in order to satisfy the 

customer and attract the attention of the recipient. 

 

Second: Analytical study:  

The researcher carried out an analytical study on several Arab and foreign models of moving 

slogans in which it achieves the aesthetic value, to draw the most important findings of the 

research: 

Results:  

- The overall knowledge of the designer's knowledge of logo movements enhances the 

aesthetic value of the recipient's imagination.   

- You must choose distinctive and simple movements and stay away from imitation to achieve 

the desired goal with which the recipient interacts effectively. 

- Motion is the element that helps the recipient's eye to attract the moving logo wherever it 

appears.  

- The movement in the logo contributes to the image of the recipient's innovative visual 

image, which achieved its goal of attracting attention. 

 

Recommendations:  

- Take into account the following steps and foundations in moving the logo because of its 

importance and a major role in the success of the logo.  

- The designer must be interested in studying the different types of animation even to produce 

movements that suit the mind of the recipient and thinking. 

- Expanding the horizons of scientific research in the field of moving slogans by following 

different methods to achieve the aesthetic value and visual dazzle of the recipient. 

 

References:  

Arabic References: 

1- Abu Al Nasr, Medhat Mohammed - Innovative and Creative Thinking Your Way to 

Excellence and Success - Arab Training and Publishing Group - 2012-p. 19 

2- Imam, Aladdin Kazem Mansour - Aesthetic values between simplicity and complexity in 

interior design - Baghdad University - Faculty of Fine Arts - Faculty of Basic Education 

Magazine - Volume 20 - Issue 86-2014 -p. 129. 

3- The soldier, Ayman Rafat Ismail - study of artistic methods to integrate 2D and 3D 

animations in accordance with the requirements of animated cartoons - - German University in 

Cairo - Journal of Architecture and Arts - Issue 16 - p. 212-213 



 2023 مايوثلاثون                        وال التاسعالعدد  –لمجلد الثامن ا -مجلة العمارة والفنون والعلوم الإنسانية 

4- Al-Sabbagh, Ramadan - Elements of the artwork aesthetic study - House of Loyalty for 

Printing and Publishing - 2005, p. 37-38 

5- Al-Fendi, Ahmed Abdullah Ahmed - Degree of Application of Logo Design Standards for 

Advertising Agencies in Jordan - M.A., Middle East University , Faculty of Architecture and 

Design - Department of Graphic Design - 2018.- p. 113. 

6- Thweran, Nahla Saleh Dhiab - Artistic and Functional Foundations in Tourism Logo Design 

in Jordan - Master - Faculty of Visual Arts Department of Fine Arts - Yarmouk University - 

Irbid, Jordan – 2013. 

7- Hassan, Narrator - Behavior of Organizations - University House - Alexandria - Egypt 2001 

- p. 393. 

8- Scott, Robert Gillam- Design Foundations, Renaissance Egypt Printing and Publishing 

House, Cairo, 1980- p. 44. 

9- Soleimani, Mohamed - Marketing Innovation and its impact on improving the performance 

of the Foundation - Algeria - Masila University - 2007 - p. 28. 

10- Sabbagh, Abdul Majid Mahmoud - Designing logos and brands as a creative element in 

expressing the identity of Saudi society - Faculty of Design Department of Interior Design - Um 

al-Qura University - 2017 - p. 27. 

11- Issa, Talat - Advertising Book and Design - Islamic University - Gaza - Faculty of Literature 

- Department of Journalism and Media - 2009-p. 161. 

12- Mustafa, Hiba Ahmed Abbas - Animation Ads between Modernity and Identity - Teacher 

Doctor in the Department of Advertising - Higher Institute of Applied Arts Fifth Assembly - p. 

668 

13- Maad, Abdul Razzaq - Functional and Aesthetic Dimension in Contemporary Interior 

Design - Damascus University journal of engineering sciences - Volume 24 - Issue II - 2008 - 

p. 358 

 

Foreign references: 

14- Clausen. r. Dave – Graphics Animation Using Terrapin LOGO- La Canada High School-

1987-p243 

 

International Network 

15- https:// www.britannica.com ,Motion MECHANICS.  

16- https://www.for9a.com/specialities/Animation-and-Multimedia 

17- https://www.toonboom.com/resources/white-papers. 

18- https://www.tasmeemme.com/project/ 

19- https://www.pinterest.com/pin/688769336752437767/ar.pngtree.com 

20- https://www.pinterest.com/pin/7437273. 

21- 2012/05/07/https://www.beveragedaily.com/Article/Sorry-for-China-chlorine-

contamination. 

22- https://www.automoblog.net/model/mitsubishi/ 

23- https://blog.tubikstudio.com/dont-stay-still-why-brand-needs-an-animated-logo  

24- 2015/02/ http://academyati.blogspot.com/Golden-ratio.html 

25- https://ar.mustdothis.com-How-to-Use-Adobe-Illustrator-to-Create-Rose-Motifs//40484 

26- https://www.youtube.com/watch?v=2slYLgejEQQ 

https://www.toonboom.com/resources/white-papers.
https://www.pinterest.com/pin/7437273.
https://www.automoblog.net/model/mitsubishi/
http://academyati.blogspot.com/Golden-ratio.html
https://ar.mustdothis.com-how-to-use-adobe-illustrator-to-create-rose-motifs/40484
https://www.youtube.com/watch?v=2slYLgejEQQ


 2023 مايوثلاثون                        وال التاسعالعدد  –لمجلد الثامن ا -مجلة العمارة والفنون والعلوم الإنسانية 

27- https://www.uplabs.com/posts/bitmoji-wordmark-animation 

28- https://www.youtube.com/watch/v=ak0v3xMbqf8 

29- https://www.youtube.com/watch/v=T_gtRo0HwNI- Star Movies.mov. 

30- https://www.youtube.com/Experience Egypt live stream pharaohs Golden parade 

31- https://www.youtube.be/5krovkgm-aw- -فواصل قناة النهار- HD. 

32- https://en.wikipedia.org/wiki/Animation-How an animated cartoon is made.  

33- https://io.hsoub.com/design. 

34- https://www.cbc.ca/radio/day6/coronavirus-impeachment-then-and-now-picard-returns-

fruits-of-the-goop-lab-cbc-logo. 

35- https://www.youtube.com/user/CBCEgypt. 

36- https://www.vetogate.com/Section. 

37- https://www.google.com/search. 

 

https://www.uplabs.com/posts/bitmoji-wordmark-animation
https://www.youtube.com/watch/v=ak0v3xMbqf8
https://www.youtube.com/Experience
https://www.youtube.be/5krovkgm-aw-فواصل
https://www.youtube.be/5krovkgm-aw-فواصل
https://io.hsoub.com/design
https://www.cbc.ca/radio/day6/coronavirus-impeachment-then-and-now-picard-returns-fruits-of-the-goop-lab-cbc-logo-designer-and-more-1.5437706/an-icon-of-canadian-graphic-design-meet-burton-kramer-designer-of-the-cbc-logo
https://www.cbc.ca/radio/day6/coronavirus-impeachment-then-and-now-picard-returns-fruits-of-the-goop-lab-cbc-logo-designer-and-more-1.5437706/an-icon-of-canadian-graphic-design-meet-burton-kramer-designer-of-the-cbc-logo
https://www.youtube.com/user/CBCEgypt
https://www.vetogate.com/Section

