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Abstract:

Transformable clothing for different looks is considered one of the applications of sustainable
fashion, as it is an emerging trend that may provide possibilities for the consumption of clothes
to be more sustainable, but consumers' perception of this concept does not exist, hence the idea
of the research, which mainly focuses on presenting proposed designs for transformable clothes
from the designer's perspective (The researcher) and measuring whether consumers value this
type of clothing and what factors may motivate them to buy transformable clothes for the sake
of sustainability. The research aims to present suggested design groups for clothes that can be
transformed into different looks using auxiliary materials (such as zippers, buttons, tape). The
outer clothing is suitable for women from the age of (20:35) and the research hypotheses
stipulated:

1- There are statistically significant differences between the designs proposed in achieving the
aesthetic aspect according to the opinions of specialists.

2- The presence of statistically significant differences among the proposed designs in achieving
the functional aspect according to opinions of specialists.

3- There are statistically significant differences between the proposed designs in achieving the
evaluation aspects according to the opinions of specialists and the target group.

The results have resulted in the achievement of the design groups, the degree of acceptance in
the light of the assessment of the averages of specialists along with the aesthetic and functional
side and the presence of statistically significant differences between the proposed design in
achieving aspects of the evaluation according to the opinions of specialists and the target group.
The most important recommendations of the research:

1- Conducting more academic studies linking the apparel industry with sustainability.

2- Spreading the culture of sustainability and its applications in the field of clothing through
scientific seminars and conferences.

Key words:

Transformable clothing, sustainability.

Introduction:

The products presented in the art of designing clothes, which are the products that represent the
products that represent a commercial offer, which are not just a new product for sale, the way
they express themselves, and their way of life.

The latest ideas and designs in innovative and modern designs, fashion design ideas, modern
and suitable designs for the home, modern and amazing designs of fashion, modern designs and
suitable for clothing links linked to each other, in designing by wearing clothes in a simple way.
More sustainable, widening the clothing cycle, clothing means this. (Hethorn & Ulasewicz,
2008).
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Presentation, a series of shows, and a previous study (F, 2017) view that aimed to clarify the
concept of sustainability in clothing and explain the social principles and behavior related to
this concept, and the study (E, 2014) which aimed to explore sustainability as a vehicle for
development while exploring sustainability and thinking about fashion development, as well as
a study (Koo, Helen, 2012) developed as a bottom-up approach to understanding the type of
changing jobs that people desire in sustainable clothing through an analysis of perceptions of
access to clothing types, their values related to them, and a study (Hur, E , Cassidy, T, & Briony,
T, 2013) that aimed at the consumer to develop ideas for sustainable clothing, the life cycle of
the clothing product, and the study (Sabrin Abdel-Zahir et al. - 2020) aimed at creating clothing
designs in the age group (18-25 years) inspired by Mondrian's geometric abstraction with a new
vision that takes shape into account and improves the life cycle of the modular product.

It could be ready-of-being used, usable, able to be carried and to be able to continue to exhibit
and measure things that could be bought, ready-to-turn garments for the sake of sustainability.
Research problem:

The research problem can be formulated in the following questions:

1 -What is the possibility of submitting suggested designs for clothes to transform into different
looks?

2- What are the opinions of the specialists in the designs?

3 -What is the degree of acceptance of consumables (the target group) in their designs?
Research Aims:

1- Providing ready-to-wear designs for different looks.

2- Measuring the opinions of the design specialists.

3 -Determine the degree of consumables (the target group) for the designs.

Research Importance:

1- Trying to help achieve the sustainability of clothing approaches.

2- The call for innovation through the concept of sustainability in the garment industry.

Research Methodology:

This research was presented and it followed the analytical methodology of their suitability for
the research objectives.

Research hypotheses:

1- There are statistically significant differences among the proposed designs in achieving the
aesthetic aspect, according to the opinions of specialists.

2- There are statistically significant differences between the proposed designs in achieving the
functional aspect according to the opinions of specialists.

3- There are statistically significant differences between the proposed designs in achieving the
aesthetic and functional aspect, according to the opinions of consumers (the target group).
Limitations of the objective research:

- Presenting a set of suggested designs for women's outerwear suitable for the age (20-35),
which can be transformed into different looks.

The research sample:

- Specialists: there are (10) members of the teaching staff, they are professors, assistant
professors, and teachers.
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- Consumables (the target group): their number is (60) and they mean women from the age of
(20:35) years.

Research tools:
1- Using the CLO 3D Virtual Fashion program in making the proposed designs.
2- A questionnaire form to evaluate the proposed designs to find out the opinions of specialists
with the aim of assessing the possibility of developing new designs of transformable clothes for
different looks, and the questionnaire included an evaluation of (5) design groups of clothes that
could be transformed for different looks, and the questionnaire was divided into two axes:
-The first axis (the aesthetic aspect) deals with measuring the extent of achieving the aesthetic
aspect of the proposed designs. The axis includes (6) phrases.

- The second axis (the functional aspect) deals with measuring the extent to which the
functional aspect of the proposed designs is achieved, and the axis includes (7) phrases.
- The researcher used a three-point estimation scale (appropriate - somewhat appropriate - not
appropriate) in which the answer is estimated at three degrees of proportionality, two degrees
of proportionate to some extent, and one degree of inappropriate.
3- A questionnaire form to survey the consumers' opinion (the target group) in the proposed
designs in order to reach the best results in terms of aesthetics and functionality, and it included
10 phrases, and the researcher used a three-point scale (agree - somewhat agree - disagree) in
order to estimate the answer; it is three degrees of approval, two degrees of approval to some
extent, one degree of disagreement.

Main results:

- The best design group according to the opinion of the arbitrators in achieving the aesthetic
aspect are No. (3) and (5), and the least of them is No.(}) .

-The best design group according to the opinion of the arbitrators in achieving the functional
aspect are No. (3), (4), (5) and the least of them is No.(") .

-The best design group according to the opinion of the target group in achieving the aspects of
evaluation is No. (3) and the least of them is No.()) .

Research recommendations:

1- Conducting more academic studies linking the clothing industry with sustainability.

2- Spreading the culture of sustainability and its applications in the field of clothing through
scientific seminars and conferences.
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