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Research summary: 

The main purpose of any advertising campaign is conviction the recipient and from here 

comes the importance of this accurate study of psychology to the recipient in all its sides, as 

there are many factors that affects the recipient of most important the social class, age group, 

culture, experience, gender…etc.  And this research came to study the difference between 

men's and women's psychology and the natural mental activates for each of them… Based on 

the recent studies presented in this field and its great impact in selection or identifying 

cognitive styles followed for each of them as the mental process used for each individual in 

classification of its perception or the ways to respond to the various influence which have 

significant impact when putting strategy to the contemporary advertising campaigns… 
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Research problem: 

The problem of the research in trying to answer the following questions: 

1) To what extent can benefit from the cognitive styles of individual when planning 

advertising campaigns? 

2) What is the effect of psychological difference for both men and women with cognitive 

styles? 

3) What is the relationship between psychology aspect of both men and women with cognitive 

styles when planning a targeted advertising campaign? 

 

Research aims: 

The research aims to: 

1) Benefit of different cognitive styles when planning contemporary advertising campaign to 

achieve conviction. 

2) Creating different strategies for advertising campaigns through the good study for both 

men and women psychology. 

3) Finding new ways to build impressions and mental images inside the mind and the 

conscience of the recipient by taking into consideration the gender difference and cognitive 

styles. 
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Research assumes: 

The research assumes that: 

1) It’s possible to have psychological aspect of the two genders in the response to stimuli 

(cognitive styles). 

2) By benefiting in recent studies about the psychological difference for each men and women 

which find great interest in present time, can plan a successful advertising campaigns 

achieving much more impact of influence and conviction. 

3) Cognitive styles may have a role in planning process of advertising campaigns as it is 

personal way that express an individual’s preference to have information. 

 

Research importance: 

The importance of the research goes back to the study of different cognitive styles and 

psychological aspect of both men and women which works on finding different strategies 

when planning advertising campaigns to reach the highest impact to convince the recipient. 

 

Research methodology: 

The research follows the theoretical descriptive analytical method to identify the different 

cognitive styles as well as psychology of both men and women which is useful in the good 

planning process of advertising campaigns through the display of advertising campaigns 

models to one product present for both men and women in separate campaigns to judge the 

effectiveness of these campaigns.   

 

Research results: 

1-The psychological difference for both men and women affects the followed cognitive styles them as 

they are individual differences in the processes of taking and handling information and it is 

the third step of advertising communication process steps, which in its turn works on 

perception and the conviction. 

2- Men use the left lobe of the brain more than the right lobe, which is responsible for Logic, 

calculations, numbers, words...etc., While women use the right lobe more than the left lobe, 

which is responsible for colors, images, drawings, feelings and sensations..., etc. and the 

planners of advertising campaigns should take into consideration this aspect when planning an 

advertising campaign for each of them. 

3- Can be exploited from the different cognitive styles such as exploitation opposite dependence, 

simplification opposite complexity, risk opposite care...etc in presenting a successful 

advertising message as it is the sensory input of external stimuli by which the individual 

stores the information until it is used in different situations. 

4- From the analysis of advertising campaign models we find that When putting men's 

advertising campaign strategy, it should be concise, use the words of force, prove the facts to 

suit his psychology, his way of thinking and values, while women should tend to be 

descriptive and use emotional hints and provide more soft words reaching conviction.  
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Recommendations: 

1-It's necessary to focus and benefit from modern psychological studies of the recipient, 

which has developed significantly as it is the cornerstone when planning the advertising 

campaign. 

2-It's necessary to link the various sciences (humanity, sociability, technical, 

technological...etc) to extract results that can be used in the field of advertising. 

3- Emphasis that the advertising campaign planner should be aware of psychological nature of 

both men and women as an essential part of influencing the target audience. 
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36https://static1.squarespace.com/static/501fbe98e4b024e72c8fba8f/t/538c8577e4b069dee89

bd7b4/ 1401718140507/ (March1,2019) 

37-https://www.marketingdirecto.com/wp-content/uploads/2017/03/adidas-1.jpg 

(April8,2019) 

38-http://www.katykingston.co.uk/gallery/00076115.jpg (April19,2019) 

39-https://payload.cargocollective.com/1/5/183353/8254672/Adi-Suarez-Large-

Web_2400_2x.jpg(April2,2019) 

40-https://posterok.com/photo/pok/middle/2/27422.jpg (April23,2019) 

41-https://carat-cdn.azureedge.net/media/1802/all-in-2_square.jpg (April23,2019) 

42-https://www.youtube.com/watch?v=SlDnwRr2f7E (April25,2019) 

43-https://www.adsoftheworld.com/media/print/bonduelle_bean (April26,2019) 

44https://www.facebook.com/Fiat/photos/a.506525839386697/1979032068802726/?type=3&

theater (April22,2019) 

45https://www.facebook.com/Fiat/photos/a.506525839386697/2145005355538729/?type=3&

theater (April23,2019) 

46https://encryptedtbn0.gstatic.com/images?q=tbn:ANd9GcSypasHLAs7xbguoFqaLqVgC9X

9qy R4Gj1DVOMZlGLgzKcvLhPT  (April21,2019) 

47https://encryptedtbn0.gstatic.com/images?q=tbn:ANd9GcSypasHLAs7xbguoFqaLqVgC9X

9 qyR4Gj1DVOMZlGLgzKcvLhPT (April21,2019) 

48- https://www.adsoftheworld.com/media/print/fiat_airplane (April23,2019) 

49-https://cps.contentservices.fcagroup.com/contentservice/fiat/hu-hu/PublishingImages/500-

fall/Header_Image.jpg (April21,2019) 

50-https://www.youtube.com/watch?reload=9&time_continue=60&v=dPD6DHFCHqc 

(April20,2019) 

51-https://www.adsoftheworld.com/media/outdoor/mercedes_original_like_you 

(April19,2019) 

52-https://3z61v51uhgnmmsubi1n0uv6r-wpengine.netdna-ssl.com/wp-

content/uploads/2018/04/mercedes-benz-a-class-campaign-antoni.jpg (April21,2019) 

53https://d3nuqriibqh3vw.cloudfront.net/aclass_atl.jpg?9iS8pLISEtguHfOVdfE0Df1qNbewsi

Av (April24,2019) 

54-https://www.adsoftheworld.com/media/film/mercedes_habits (April18,2019) 

55-https://www.adsoftheworld.com/media/film/mercedes_habits (April18,2019) 

56-https://i0.wp.com/media.techeblog.com/images/mercedesamgproject-one.jpg 

(April18,2019) 

57-https://edge.slashgear.com/wp-content/uploads/2017/09/mercedes-amg-project-one-

980x620.jpeg (April18,2019) 

58-https://www.youtube.com/watch?v=du8h0Rs6Hp0 (April19,2019) 
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