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 إعلانات الرسوم المتحركة بين الحداثة والهوية

Animation Ads Between Modernity and Identity 

 م.د/هبة أحمد عباس مصطفى

 التجمع الخامس –المعهد العالي للفنون التطبيقية  - مدرس دكتور بقسم الإعلان

 

Summary 

If the identity is not created in the art of advertising animation, the artist remains a slave to the 

knowledge and cultures of others will not reach the artist to the new and sincere no matter 

what the tools and still swirling around the clouds of knowledge accumulations alien to his 

identity, and the integration identity with modernity in the field of advertising in animation 

technology achieve both sides of dazzling value Aesthetic and attraction to the recipient and 

thus interaction in the achievement of the utilitarian aspect, but if the merger is becoming a 

threat to modernity becomes everything becomes consumable and the value of culture and 

values, and the importance of the integration of identity and modernity we have to shed light 

to preserve the history Domain and encourage the possibility of maintaining our identity with 

the use of modern technology. 
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