AU £l — i) dsd) 05381 9 5 jland) Alna

doadall palind) (he Bla ghacall (i jad) 33) ¢ ua AW cpley) cliydal
Interactive advertising applications in display Windows inspired by natural
elements
pa sl 3 a) ) (A [3a
L daaly Afdatl) () 638 A4S () sy (g s2a

Abstract

The interactive feature of the display Windows design is an entry point for creative
challenges, where display windows are one of the most important advertising tools which are
versatile and cyclical, and represent an effective influence on the procurement process where
the advertising designer relies on attraction. and dazzling the interactive feature adds
attraction to the design elements of the display window because of its influence on the senses
of the receiver and then persuade him to direct access to trade and commaodity exposure, the
problem of research is to illustrate the impact of rapid development in the communication age
Interactive electronic and off-line templates in the design of the display windows to access
sophisticated interactive electronic systems that combine the most important thing is to attract
his attention to goods or services and to pay the recipient to be part of this interaction that
gives a sense of enjoyment and fun when dealing with those interactive electronic media, we
find that the search aims to display interactive advertising applications and the methods of
choosing it and the priority of employing it and clarifying the possibilities of interactive
thinking and employing it in the design of the display windows that are inspired by natural
elements The research follows the Descriptive analytical approach of models of interactive
display Windows both locally and globally.
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